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Support & Marketing
Optﬁnization Loop

THE SITUATION

The same complaint gets answered forty times a
month and nobody writes it down anywhere product
willreadit. Two floors away, budget moves toward
whichever channelreported the cheapest click —
and neitherteam everlearns what the other already
knew.

HOW CRFT WORKS

Validate the core workflow in a short
prototype sprint

WHY IT MATTERS

Support deflection that feeds product + retention

Insights captured, notlost at handoff

Build the production-grade, owned
system end-to-end

Support tickets and marketing spend are the
highest-volume loops — and where value leaks
fastest. We close them: Al support deflection whose
insights feed product and retention, and marketing
optimization that learns from every dollar, so both
compound instead of leaking.

and a 90-dayroadmap

Marketing spend thatlearns every cycle

High-volume loops compound, not leak

CRFT builds the deflection, optimization, and feedback layer end-to-end.

Hand off source, credentials, docs,
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FOUR WAYS TO BUILD AN Al SYSTEM — AND HOW THEY COMPARE

BUILD IN-HOUSE DEV SHOP Al SAAS TOOL CONSULTING

® D ® ®

ROl guarantee

Who carries the risk if it underperforms

On-the-groundintegration

Gets smarterwith use

Tells you where to start

Change management

You ownit outright

target: earlier churn prediction from code & IP owned at handoff target ROl within 90 days
usage signals

Explore this for B2B Tech.

Ashort scoping conversation, then a costed plan with the ROl stated up front
—not aproposal deck.
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